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Your Ticket to Live Entertainment
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Our Story

Since 1999, TheaterMania has brought a passion 
for live events to our loyal community of patrons. 
We pride ourselves on being the only digital-first 
property to offer unique reviews and insights into 
the world of Broadway, off-Broadway, and across 
the nation.

In 2017, TheaterMania became a part of the 
AudienceView family of live entertainment 
solutions, an integral partner for live event 
professionals around the world looking to elevate 
their businesses. 

At AudienceView, and TheaterMania, we help our 
clients’ events be discovered, attended and 
remembered through our comprehensive 
solutions, unique consumer communities and 
strong client relationships.
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WHO WE ARE

2002
A uniquely flexible ticketing and live event 

management system, AudienceView, is born

1999
TheaterMania is founded in New York City, quickly 
becoming a trusted source for theater fans

2017
Private equity firm Rubicon invests in 

AudienceView, enabling exponential growth

2006
An all-in-one ticketing system, OvationTix is 
developed, leveraging TheaterMania’s 
deep-domain expertise in performing arts

2019

AudienceView acquires Vendini, 
CrowdTorch, ElectroStub, TuneStub and 

LaughStub expanding the breadth of consumer 
communities for live event organizers

2017
AudienceView acquires OvationTix, 
TheaterMania and WhatsOnstage, providing 
a one-of-a-kind offering for their clients

2020

AudienceView launches a new brand for their 
portfolio of solutions reinforcing their 

connectedness and spotlight on the performing 
arts and other live events

2019
AudienceView acquires UniversityTickets, 
bringing in a new audience of theater lovers

TODAY
TheaterMania launches Streaming and 
TheaterMania Gold
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The AudienceView portfolio today
A powerful combination of audience and tools, AudienceView’s unique portfolio offering of software platforms and 
consumer communities offers our clients the ability to engage and grow their audience, all with one partner. Thousands of 
organizations globally and millions of consumers have discovered the power of this all-in-one solution.
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3,502 clients across 9 countries

110M tickets per year

$3B+ processed in tickets and fundraising per year

19+ years building ticketing software

1.8M consumer newsletter subscribers

15M monthly consumer social reach

2.3M consumer social media followers

25 year history in performing arts

WHO WE ARE
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Like your theater-geek best friend, TheaterMania has all the 
insider info from the world of Broadway and beyond. We provide 
up-to-the-minute news, insightful reviews, eye-catching videos, 
hot-button opinion pieces, and more to keep you in the know — 
not to mention the curated ticket offers. Our loyal audience gets 
real-time updates from the theater world on our site, through 
their mobile devices, and on social media. Plus, true devotees 
can join the TheaterMania Gold Club, a membership community 
of theater enthusiasts who enjoy free and discounted tickets to 
the best shows in New York City.

Why us?
Partners know when working with TheaterMania, a true 
partnership is formed. We understand the business of 
theater-from branding to ticket sales and are passionate about 
delivering results for our clients. We connect our clients with 
highly targeted and active audiences. 
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Our editorial voice: 
informed and impartial
Our editorial team has kept in close dialogue with our 
audience during the pandemic and has responded by 
creating more of the types of content people want to see. 
New features such as our daily “Live” interview series, 
exclusive streaming content, consumer surveys, a Young 
Playwrights Festival and other multimedia experiences has 
continued to connect our consumers with creators.

Organizations can leverage the TheaterMania platform and 
voice to get in touch with this extremely engaged consumer 
base through our advertising programs.

OUR EDITORIAL ADVANTAGE
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Our global audience: 
stronger than ever
Over the past 6 months, our consumer engagement is up 
40% over the same period last year, despite the pandemic. 
Having been around for over 20 years, we have built a 
trusted relationship with our audiences across the globe 
who turn to us for information and access.

TheaterMania:

Audience - 3,154 million

Engagement - 4,219 million interactions

Combined consumer communities:

Audience - 6,695 million

Engagement - 14,747 million interactions

THEATERMANIA’S CONSUMER COMMUNITY

Source: Google Analytics, Facebook, Instagram, Twitter, average monthly engagement, April - September 2020
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TheaterMania Audience
Website: 
667k Avg Monthly Unique Visitors
937k Avg Monthly Visits
1,413K Avg Monthly Page Views
60% Access the Site on a Mobile Device

Email: 
1,400K Total Opted-In Email Subscribers

Social Media: 
567K Facebook Followers
135K Instagram Followers 
126K Twitter Followers 
62K YouTube subscribers 

THEATERMANIA’S CONSUMER COMMUNITY

Source: Google Analytics, Facebook, Instagram and Twitter
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THEATERMANIA’S CONSUMER COMMUNITY

Each quarter we survey our volunteer panelists to get in touch with consumer sentiment. We are happy to share our 
survey results with advertising clients. In addition, we offer the ability to:
● Run a private survey to our audience
● Add a question to one of our upcoming surveys

https://www.audienceview.com/download/covid-impact-report-january-2021/
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ADVERTISING 
OPPORTUNITIES
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Basic Rate Card
This rate card reflects our most popular products, 
however we would be happy to discuss more 
customized solutions. 

Samples of some of our high impact ad units can be 
viewed on the following pages

*AudienceView ticketing clients enjoy special 
discounted rates.  Inquire for more information

ADVERTISING OPPORTUNITIES
THEATERMANIA 2021  RATE CARD

ROS Display Ads………………………………………………………………...… $15/M
Geo-Targeted ROS Ads …………………………………………………..….. $20/M
Billboard Ad …………………………………………………………………………. $30/M
Persistent Ad ……………………………………………………………………….. $30/M
Mobile Adhesion Ad …………………………………………………………….. $15/M
Featured Listing ………………………………………………...…. $500 per week
Persistent Side Rails …………………………………………….. $2,500 per day
Welcome Mat ……………………………… $3,750 per day
Home Page Site 
Skin+ Road Block …………….……. $5,750 per day  
Daily Newsletter ad takeover ……….……….………... $2,500 per week 
National Newsletter takeover …….  $3,250 per week
Dedicated eblasts ……………………………...……………………………….. $25/M
Broadway list …………………………...………………….. $13,500
Off-Broadway list ……………………...………………….. $6,700
National list …………………………………..…………….. $17,500
Reblast to the opens ……………………………………………….………….. $50/M
Facebook/IG ads ……………………………….. $3,000 (300K impressions)

            $2,000 (200K impressions)



Combination is not required- Advertisers can book these units separately
Desktop Only ~ Welcome Mat works with Video ads

High Impact Advertising - Site Skin + Welcome Mat



Available on Desktop, Tablet and Mobile

High Impact Advertising - Billboard Unit



300x600 or 300x250

High Impact Advertising - Persistent Ad

Ad sticks as the user 
scrolls down the 
page for maximum 
viewability! 



14  

THEATERMANIA.COM  •  ADVERTISING@THEATERMANIA.COM

Reach our highly engaged audience of over 1.4M opted 
in email names.  Our Dedicated eblasts deliver strong 
open and click through rates. 

We offer two different styles of Dedicated eblasts- 
using our tried and true template or with your own html.

● Price is a standard $25/M

● Geo targeting available

● Special Broadway and Off Broadway lists of 
enthusiasts available

● Ability to re-blast the opens for $50/M

● Minimum order= $1K

Dedicated Eblast

Sample of TheaterMania template Sample of an HTML email



15  

THEATERMANIA.COM  •  ADVERTISING@THEATERMANIA.COM

- Daily and Weekly newsletters

- One advertiser per newsletter for 100% 
share of voice

- Native advertising options

Daily Pricing:
● $2,500/week (Monday - Friday)

for the display units
● $750 per day for the Native Unit

Weekly Pricing:
● $2,000 per week

Newsletter Ads
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AudienceView Campaign Manager:
Self-Serve Advertising
Introducing AudienceView Campaign Manager, 
our innovative new self-serve advertising platform. 
You can book your own web ad campaigns to run on 
theatermania.com by going to 
campaignmanager.audienceview.com.

Step 1 - Set up your account
Step 2 - Book your campaign and upload your 
creative assets or third party tags
Step 3 - Pay for your campaign with credit card
Step 4 - Check back any time to view results!

WHO WE ARE

https://campaignmanager.audienceview.com/
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Streaming
TheaterMania Streaming is an OTT service 
available on web, AppleTV and AmazonFireTV. 
We offer live and on demand programming to 
our digital audience and our Gold Club 
members. Let us stream your show and sell 
tickets to our active audience of over 1.4M 
users. We make it easy for you to be successful 
using our team and tools with very low costs 
and mostly a revenue share.

Plus
● Post campaign reporting and settlement
● Ability to track shows on an affiliate level
● 4K quality video
● Tech support for your customers

WHO WE ARE
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TheaterMania Gold
With TheaterMania Gold, you can build buzz and create 
future audiences, move allotments quickly and discreetly, 
with offers visible only to our members, fill the house last 
minute for VIP performances, and energize your audience 
with our engaging members.  And now, all Gold members 
have access to our new TheaterMania Streaming platform. 

With around 5,000 Gold Members, the Club provides 
members with the opportunity to see a show in NYC every 
night of the week. When members join, they get access to 
reserve shows that are curated specifically for Gold, 
ranging across a number of genres, including plays, 
musicals, opera, cabaret, concerts, museums, film, dance, 
and more.

90% of members regularly recommend that their friends 
buy tickets to shows they’ve seen on Gold and 94% say 
that they would most likely recommend membership of 
Gold to a friend.

WHO WE ARE
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All in One: Ticketing Solutions + Audience Growth
In order to fully realize the power of partnering with AudienceView, we invite you to consider us as your ticketing partner. 
Ticketing clients enjoy a multitude of benefits in working with us including free, exclusive and reduced price advertising 
programs. We believe in the power of live events. At AudienceView, our purpose is to ignite the passion for live events 
around the world. We’re the ones who set the stage by giving clients the key to what gets events discovered, attended and 
remembered -- all with a single partner.

To learn more about our software offerings, visit our website at www.audienceview.com. 

WHO WE ARE

SOFTWARE

CONSUMER COMMUNITIES

http://www.audienceview.com
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Clients



21  

Contact Us
advertising@theatermania.com


